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Marketing Communication Process
The marketing experience, 2By3, used by PepsiCo is the one that is fascinating and captures the attention of the millennial. The marketing experience is a series that revolves around a thirty-year-old couple that is forced to live in one house with carefree twenty-year-old boys (Hart, 2017). The most exciting part of the series is the connection to what current families face like fighting for a remote and arguing over which program to watch. The series is available on YouTube and even on Facebook. 
The elements of a communication process in the series are senders of the message who are the characters in the series (Hart, 2017). Also, the message that is sent is another communication element where many times the millennial in the current urban life fight over T.V remotes and have similar arguments as they live together in urban areas to share rental costs. 
I think the marketing plan used by PepsiCo is very effective. This is because it uses the audio-visual channel that has got so accustomed to the generation millennial. Also, they use platforms like YouTube and FaceBook, platforms that potential buyers use to access information. It is therefore effective since it uses the media that most consumers use. 
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